Wednesday 27 February 2008 - Keynote up Close 

Alan Brown

There were two ‘up close’ breakouts with Alan Brown on day 3 of the Cultural Summit.  Both sessions generated discussion about questionnaire design, distribution, analysis and how it could be used in a wider context. Issues discussed included:
Questionnaire design 

Delegates raised questions about the impact of completing a questionnaire and the potential intrusiveness. Alan explained that his team take into consideration a number of factors when conducting research, for example keeping the questionnaire short, simple, and not ‘over questioning’ the same groups. He explained that extensive qualitative research was done beforehand to inform the design and that questions were then tested and amended where appropriate.

Data analysis

There was a discussion of data and analysis and whether there was any evidence of links between scores such as high expectation levels when ticket prices were high. Alan explained that his research has shown that people will pay more for shorter, more interactive experiences rather than less expensive, less challenging ones.

Response rate

There was a discussion about response rates and potential barriers to responding. Delegates discussed the danger of questioning audiences too much and the effect that this can have on responses, for example if people are constantly completing questionnaires they may become used to answering questions and respond in a similar way each time. There was a suggestion that more open ended questions should be used in research to avoid this, although it was noted that sometimes open ended questions can lead to less participation.

Use of results and application for other organisations

There was a discussion about the public availability of the results of the study and questions were raised as to whether there were any difficulties in sharing data due to confidentiality. Alan pointed out that he owned the intellectual property and emphasised the importance of making information publicly available to advance research in this field.  

A number of questions were asked about the potential dangers of other organisations misusing the questionnaire if not properly trained and it was agreed that a simple protocol for using the questionnaire and interpreting the data should be developed.

There was a discussion about how the results have been used and whether the artists involved in the research were advised of the outcomes.  Alan explained that primarily the information had been used to evaluate specific events and that a lot of the information was used in an economic sense rather than to assess the impact of the performances.
Other factors

The group discussed the possibility of providing a space in venues where people could gather after a performance to meet and discuss the piece talked about whether factors such as the venue, for example comfort of the seats, the presence of other audience members etc might affect audience’s responses.
